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GATESHEAD EH WORTH THEIR SALT 
 
The Food Vision 
website has a new 
case study 
focussing on 
reducing the 
amount of salt 
added to fish and 
chips. 
 
Gateshead council 

environmental health department has worked closely 
with local fish and chip caterers, and a local supplier 
of salt pots, to develop a salt pot shaker lid which 
reduces the amount of salt added in an average 
“shake” by 60%.  
 
This project reflects Gateshead’s local nutrition 
objectives and also the FSA’s current national focus 
on salt reduction.   
 
Further details of the case study can be found on the 
website 
http://www.foodvision.gov.uk/pages/gateshead-salt-
shaker-study 
 
 
SURREY SAFER FOOD PARTNERSHIP 
 
A case study outlining the Surrey Safer Food 
Partnership has recently been uploaded to the Food 
Vision website.   
 
The partnership is between 10 councils and CMi plc 
to improve standards of food safety through the 
implementation of Safer Food Better Business 
(SFBB) in 929 small businesses across the county.   
 
Funded by the Food Standards Agency the initiative 
also includes Surreys Trading Standards service 
promoting “healthy eating” at each of the planned 
seminars to be held during 2007/8.  
 
Further details can be found at: 
http://www.foodvision.gov.uk/pages/surrey-safer-
food-partnership  

BUGS LIKE IT HOT!! 

During Food Safety 
Week last month (11-17 
June) the FSA warned 
that “Bugs like it hot!” as 
there is a rise in cases 
of food poisoning in the 
summer months.  

This campaign aims to get out key messages about 
food storage to reduce food poisoning in the summer 
months and councils worked locally to spread the 
message. 

Leaflets outlining the key messages can be ordered 
from the Agency’s publications section at 
http://www.food.gov.uk/aboutus/publications/  

 
NEW FOOD VISION OFFICER STARTS 
 
Previous LACORS Food Policy Officer Vicki Gracie-
Langrick started as the new Food Vision Project 
officer in June.  
 
With a background in environmental health, and as 
part of the original LACORS/LGA team who worked 
with the Food Standards Agency to create the Food 
Vision in 2002, Vicki has a good background to carry 
on the excellent work carried out by Maresa Bossano 
in the last year.   
 
 
FSA SHOWS SUPPORT FOR COUNCILS 
 
The FSA were the key sponsor at the Local 
Government Association this year and as part of 
their activities launched their Local Government 
Food Champions award.  The award recognises 
councils who work innovatively on food hygiene, 
standards and nutrition.   
 
Food Vision looks forward to promoting the winners 
later in the year. Further details can be found at : 
http://www.foodstandards.gov.uk/news/newsarchive/
2007/jul/lganews 
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LOW INCOME DIET SURVEY 

(LIDNS) PUBLISHED 

New research published by the 
Food Standards Agency suggests 
that the dietary pattern of people in 
the low income population are 

similar to those already identified in the general 
population, although some of the issues were more 
marked in LIDNS. For example: 

·  not eating enough fruit and vegetables  
·  not eating enough oily fish  
·  consumption of too much saturated fat and 

sugar 
 
Further details and the full report can be found at: 
 
www.food.gov.uk/news/newsarchive/2007/jul/lowincome 
 
 
WHICH? HEALTHY KIDS FOOD CAMPAIGN 
 
Which? have released a campaign toolkit to enable 
parents and teachers to get involved in campaigning 
to make a difference in the way food is marketed to 
kids. 
 
The toolkit includes an information pack, flyers and 
posters and can be downloaded from  
 
http://www.which.co.uk/reports_and_campaigns/food_and
_drink/campaigns/kids_food/take_action/camps_kidsfood_
takeaction_559_110528.jsp 
 
 
FSA HYGIENE GRANTS AWARDED 
 

The Food Standards Agency has 
awarded 23 councils in England, 
Scotland and Wales with grants to 
fund food hygiene and nutrition 
based initiatives.  
 

These include projects that communicate food safety 
and healthy eating to a variety of audiences working 
with a range of local partners.   
 
Details of these projects can be found at:  
 
http://www.food.gov.uk/enforcement/laresource/lahn
grants/lahngrants0708 
 
 
 
 
 
 

 
 
LOTS OF FOOD VISION CASE STUDIES 

There are a number of recent case studies which 
have been added to the food vision website since 
the last newsletter these include: 
 
Eat Well Stay Well which aimed to promote ‘key food 
safety and nutritional messages to older people’  
http://www.foodvision.gov.uk/pages/eat-well-stay-
well 
 
The community fruit and veg project which aims to 
increase the availability of affordable locally grown 
fruit and vegetables in Hastings and Rother. 
http://www.foodvision.gov.uk/pages/community-fruit-
and-veg-project 
 
Lewisham Food Strategy which aims to improve 
access to nutritious and safe food from a more 
sustainable food chains.  
http://www.foodvision.gov.uk/pages/lewisham-food-
strategy 
 
Fun Fit Food Show which was an interactive play 
taken into primary schools in the Shepway district to 
educate young children on eating healthily and the 
importance of exercise. 
http://www.foodvision.gov.uk/pages/fun-fit-food-show 
 
Fresh Ideas which aims to increase access to a 
healthy diet and contribute to reducing levels of 
obesity in East Brighton. 
http://www.foodvision.gov.uk/pages/fresh-ideas 
 
 
Food Vision is particularly looking for  new case 
studies  involving elderly, ethnic minority or 
vulnerable groups and from the east of England 
area. We would also love case studies to compliment 
our planned sustainable procurement toolkit.   If you 
have a project you would like to submit please visit 
the food vision website. 

or more information please contact:   
Food Vision, LACORS,  
Local Government House,  
Smith Square, London, SW1P 3HZ 
E-mail:  foodvision@lacors.gov.uk 
Tel:  020 7665 3888 
Web: www.foodvision.gov.uk 

The views expressed in this newsletter are 
not necessarily those of LACORS, the FSA 
or LGA unless specifically stated. 


